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Disclaimer of Warranties 

This project has received funding from the European Union’s Horizon Europe HORIZON under Grant Agreement 
No. 101059900.  

This document has been prepared by BioBeo project partners as an account of work carried out within the 
framework of the EC-GA contract no 101059900. 

Any dissemination of results must indicate that it reflects only the author’s view and that the Commission 
Agency is not responsible for any use that may be made of the information it contains.  

Neither the Project Coordinator nor any signatory party of the BioBeo Project Consortium Agreement, nor any 

person acting on behalf of any of them: 

(a) makes any warranty or representation whatsoever, express or implied, 

(i). with respect to the use of any information, apparatus, method, process, or similar item 

disclosed in this document, including merchantability and fitness for a particular purpose, or 

(ii). that such use does not infringe on or interfere with privately owned rights, including any party's 

intellectual property, or 

(iii). that this document is suitable to any particular user's circumstance; or 

(b) assumes responsibility for any damages or other liability whatsoever (including any consequential 

damages, even if the Project Coordinator or any representative of a signatory party of the BioBeo 

Project Consortium Agreement, has been advised of the possibility of such damages) resulting from 

your selection or use of this document or any information, apparatus, method, process, or similar item 

disclosed in this document. 
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Introduction 

This report summarises the dissemination efforts carried out during the BioBeo project, covering the activities 

during the entire project duration. It provides a summary of all communication and dissemination activities, 

including the events that the consortium has participated in or organized and lists all communication materials 

that have been developed. It will give an overview of selected, relevant events, both when organised by the 

BioBeo consortium, as well as through participation, with regards to which synergies with likeminded 

stakeholders were drawn. The report builds upon the D4.1 Dissemination and Communication Plan, which has 

been published in M3 and D4.2 published in M12. D4.4 documents particularly the actions taken in task 4.2 

and 4.3. BioBeo has been active both offline, through conferences, workshops and stakeholder engagement, 

as well as online, primarily through the project website and social media channels (LinkedIn, X, Instagram, 

YouTube). Various dissemination materials have been developed and published both on the project website, 

as to make it available to a broader audience, as well as through social media. The website has become a 

central gateway to the manifold resources, developed by consortium partners throughout the project’s 

lifetime. 

An overview of the communication and dissemination activities in regard to the KPIs was set up in D4.1.  

The finally achieved KPIs are summarised in the table below: 

CRITERIA TARGET REACHED 

Organisation of conference - M12 Warsaw and M23 Brussels 2 2 

Organization of workshops (incl. co-creation workshops) 6 23 

Popularised publication (non-scientific and non-peer-reviewed publication) 2 20+ 

Scientific and peer-reviewed publication 2 2 (+7) 

Social media posts 800 3.000+ 

Website visits 3000 7.500+ 

Participation in a conference or conference workshop 5 50+ 

Videos 5 9+ 

Participation in events organized jointly with other EU project(s)/other relevant 

networks 

4 20 

Press releases 3 5 

Newsletters with BioBeo information to relevant networks 5 13 

Leaflet 2 2 

Stakeholders’ views and opinions focus group 1 2 

Policy briefs of the BioBeo Interconnectedness Programme 1 1 

Participation in an event other than a conference or workshop 5 16 

Key policymakers on a final project meeting in Brussels 5 5 

Table 1: KPI Status 25.04.2025 
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1. Communication materials 

Throughout the project duration, various communication and dissemination materials were developed in 

order to support the communication of and about the project. These consist primarily of the project website, 

project template and presentation, project fliers and press releases. This chapter presents the communication 

materials that were used to present, summarize and disseminate the BioBeo project and outputs. The key 

materials are posters, a banner and roll-up (for general public at events), factsheets, a BioBeo festival leaflet 

(for the BioBeo festival in March), stickers (for young audiences) and graphics (to display the different aspects 

of bioeconomy and the project). 

1.1. Leaflets 

Until the end of 2023, two leaflets were created: To spread awareness about the project, a generic leaflet was 

produced at the beginning of the project. It presents the general aim, background and relevant information, 

as well as the partners and the funding of BioBeo. 

 

 

Figure 1: BioBeo Leaflet 
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A second leaflet was produced regarding the BioBeo Festival which was held in March 2024. This event was 

organised by ODISEE as a Pan-European Bio-economy Festival for students and educators across preschool, 

primary and secondary education.  

 

 

Figure 2: BioBeo Festival Leaflet 

 

Also one-page flyers were produced for the BioBeo Festival and the BioBeo and BiOrbic Bioeconomy Education 

Workshop, particularly for the use in online advertisement on social media, eventbrite and the project website. 

 

   

Figure 3: Event Flyers 
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1.2. Poster and Rollup 

The project poster and rollup are both available on the project website for download to any visitor of BioBeo 

website and are utilised different events (BioBeo workshops, conferences, etc.). The poster is created in size 

A0, and contains the most important project information, while the rollup can be used as a stand-up freely for 

every event needed. 

   

Figure 4: BioBeo Poster and Rollup 

1.3. Stickers 

Multiple different BioBeo Stickers were created to support the project identity. Since the aim of the project is 

to reach different stakeholders from all age groups and backgrounds, they are diverse in their appearance. 

Younger audiences may be more engaged by the image containing the project mascots Beo and her dog Raja, 

while the more generic logo and text can be utilised for more formal events. 

  

Figure 5: BioBeo Stickers 
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1.4. Graphics 

Multiple different graphics were created. They are used in presentations and on social media to display: the 

complexities of the bioeconomy, the consortium members and their tasks, the five bioeconomy themes, 

collaboration and synergies with other projects. 

The graphics are created in the identity (fonts, colour coding) of the project, which was established in M1 to 

achieve recognition value and guarantee a consistent visual identity. 

             

            

Figure 6: Visualisations for BioBeo 

2. Project Website  

BioBeo has already established a strong web presence with the website launched at the beginning of the 

project.  All pertinent information about BioBeo and its activities including partner contact details, background 

information, working papers, events (seminars, workshops, conferences), etc. can be accessed through the 

website which serves as an important dissemination channel for instructional material – and in this respect, 

the web acts as a principal means of publication. In developing the design, special attention was given to 

usability and readability, with sufficient font sizes and a simple structure. The basic model of the website was 

gradually expanded based on the feedback and discussions within the consortium to establish a 

comprehensive and easily accessible collection of the manifold resources developed throughout the project.  

 

The website is seen as a central tool to not only create general awareness of the project but also present the 

results and materials generated during the course of the project. It is therefore relevant to create the greatest 

possible presence for this and to attract visitors. We currently count 6119 page views in total, of which 3913 

where individual visitor accounts. 

 

The BioBeo website can be accessed at www.biobeo.eu.  

 

 

http://www.biobeo.eu/
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Figure 7: Website Structure 

 

Landing Page “Home”: The landing page serves the purpose of sparking the visitors’ interest, providing a quick 

and short info about what the project is about as well as giving an overview with “teasers” of which contents 

can be found on the website: 

 

 

Figure 8: Landing Page Main Contents 
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Education Programme Section: Towards the end of the project, this section was created to make the many 

components of the education programme developed in WP3 available for educators and other interested 

stakeholders around the world and for the years after the official project end. The materials were mainly 

divided according to age groups, as the most important differentiation for educators visiting the webpage. The 

subsections feature downloadable guidelines, lesson plans, presentation files and worksheets. 

 

 

Figure 9. Overview of the Education Programme Section 

 

 

Figure 10. Example of Education Programme subpage 
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Curriculum Change Section: The innovative governance framework developed in WP2 was implemented as a 

clickable flowchart, providing information and advice, as well as BioBeo materials and external resources to 

support this process. 

 

 

Figure 11. Example of Education Programme subpage 

 

 

Figure 12. Example of Education Programme subpage 
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The Further Resources Section compiles all multimedia resources, that were created by different partners 

throughout the project. A clickable graphic on top of the page provides a quick overview and facilitates the 

navigations through the subsections of this page. It compiles the videos created (also available on the project 

Youtube channel), the 3 comics, the project media materials, the newsletter editions, one boardgame (with 

two more to be published), the BioBeo festival, the Bioeconomy Matters podcast, the BioBeo App and 

Dashboard as well as the xr-tools collection. 

 

 

 

Figure 13. Example of Education Programme subpage 
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Achievements Section documents the many project activities and accomplishments. 

 

Figure 14. Achievements Section 

 

The events page was set up to advertise events thematically related to BioBeo to create cross-links and better 

visibility of the project website in online searches and to increase the relevance of the project website for the 

target communities, particularly at the beginning of the project. Towards the end of the project, this section 

was also used to advertise events organised in the scope of BioBeo. 

 

 

Figure 15. Events Page 
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The About section consists of the subpages Project Info, Team and Collaboration. The section Project Info 

collects the key facts, objectives, tasks and public deliverables. The section Team provides the descriptions 

and contact data for all consortium partners. The collaboration section shows 11 related projects that also 

deal with the bioeconomy, the circular economy and sustainable education. These projects also worked 

closely with BioBeo when it comes to collaboration and dissemination.  

 

 

Figure 16. Extract from the Project Info page 

 

 

Figure 17. Extract from the Team page 
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Figure 18. Extract from the Collaboration page 

 

 

 

Outlook for the website: 

The website will be hosted and maintained for at least three extra years beyond the official project end.  

• Two more Bioeconomy-related games will be available for download. They are currently in development: 

"The Choco Chase" and "Waste not, want not" deal with resource management and sustainability. Once 

available, they can be downloaded as PDFs for free.  

• Policy recommendations, including the Policy Brief of the Interconnectedness Programme will be 

gathered in a short and appealing document and will be accessible for download on the website (Appendix 

A). 

• The Idea gathering and Youth Engagement Resources will be published as an additional section of the 

Education Programme. 

• Bioeconomy Career Profiles extracted from the BioBuzz Newsletter will be displayed under Further 

Materials of the Education Programme. 
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3. Social Media Presence 

3.1  X 

X: One interactive and impactful social media platform for the project was X, which allows for more casual and 

open interaction with external parties, due to the lack of closed groups and more open access to content. The 

fact that many project partners were active on this platform as well (mentioning, liking and reposting BioBeo 

materials) made sure that the project posts achieved high visibility. The BioBeo X channel was used for 

communication as well as dissemination, e.g., when it comes to new content, such as dissemination of publicly 

available deliverables, publications and teaching materials, as well as general updates on the BioBeo project 

itself, such as upcoming event participation, workshops, consortium meeting, etc. Since its establishment, the 

account has gained more than 200 followers resulting in over 1900 Followers overall. Over 2150 posts were 

created. 

 

Figure 19: X Profile 22.04.2025 

  

https://x.com/BioBeo_EU
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3.2  LinkedIn 

LinkedIn was chosen as the second social media channel as it allows you to reach a wide and diverse audience, 

including potential collaborators, funders, and stakeholders in a more professional environment. It enabled 

the project coordinators to showcase the BioBeo research outputs and to engage with other researchers and 

professionals in the respective field with longer, more informative contributions. With the general trend of 

users leaving X, LinkedIn became more relevant during the project lifetime. Until project end, BioBeo’s 

LinkedIn channel reached more than 660 connections and over 990 followers, including many academics and 

practitioners in the field of bioeconomy. 

 

 

 

Figure 20: LinkedIn page 

  

https://www.linkedin.com/in/biobeo-eu-a8204b129/
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3.3  Instagram 

Instagram: In comparison to the other social media platforms, Instagram can be seen as the most reliable tool 

for visual dissemination and communication as it allows one to share the research visually and creatively, and 

to connect with a large and diverse audience, especially from the younger generation. Many elements of the 

bioeconomy can be attractively illustrated, as can impressions of nature, the environment, or graphics that 

can explain the complicated relationships within it. On Instagram, BioBeo reached over 596 posts and 885 

followers. 

 

Figure 21: Instagram page 

3.4  YouTube 

YouTube: Various videos and animations were shared via this channel. The main aim here was not the 

collection of followers, but making the many project videos easily accessible, e.g. by embedding them on the 

project website. By the end of the project, 18 videos were published which reached 2.949 views in total. These 

included the animated video series as well as recordings of webinars and explanatory videos (e.g. bioeconomy 

teaching, xr-tools). 

 

Figure 22: YouTube Statistics 

 

In summary of all social media channels, more than 3.000 posts were published and over 3.700 followers were 

reached out to. 

https://www.instagram.com/biobeo_eu/
https://www.youtube.com/@BioBeoProject
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4. In-person outreach  

4.1  Official Conferences and Events 

Partners were encouraged to actively participate in events not organised by the consortium at regional/local, 

national and European levels to stimulate interest from "new" stakeholders, including the general public. Key 

European events were identified and selected continuously. The partners participating were also asked to 

make use of the provided promotional materials and to spread information about the project with other 

participants, thus raising awareness about the BioBeo activities. Besides presentations, posters, booths and 

spreading of print materials, partners also actively talked officially and unofficially with interested stakeholders 

and promoted all official channels to actors seeking further details. 

Amongst other activities, consortium members have attended the following official international conferences 

to present BioBeo in the context of: 

Name of Conference Audience Number 

The Αnnual Conference of E3STEM  Educators, Policy Makers 50 

Startup Village Forum Policy Makers and Eu Commission 1000 

Circo Training day Teachers 20 

National Operator's Meeting for Environmental Education 

National Operators from FEE 

Programmes 

100 

International week on Sustainability University of Copenhagen Teachers and Students 20 

15th AFIS Conference  University Lectures, Students 50 

BioEconomy Week Ireland 2022  University Lecturers 20 

IMAGINE 23 General Public 200 

EAIE Conference Education Professionals 6000 

EducationForClimate Day Education Professionals 1000+ 

EAIE Education Professionals 1000+ 

BioEconomy Week Ireland 2022 - Maynooth Community Library Students, public and library staff  20 

NEB-LAB Kickoff Meeting Consortium Partners 12 

UCD Festival 

General public, mainly families with 

young children 1,000 

UHOH Open Day Festival General Public 5000 

ERNAPE 2025 researchers 50 

Clearing House project FINAL EVENT – RE-GREENING CITIES WITH 

NATURE-BASED SOLUTIONS IN EUROPE AND CHINA researchers, city planners,  100 

CBE JU Stakeholder Forum 2023 Entrepreneurs and policy makers 50 

First etwinning teacher meeting Teachers 5 

https://joint-research-centre.ec.europa.eu/events/european-startup-village-forum-2023-02-28_en
https://www.circonl.nl/agenda/teacherclass/
https://fm6e.org/en/evenement/the-hassan-ii-international-environmental-training-center-hosts-the-annual-national-operators-meeting-nom-of-the-foundation-for-environmental-education/
https://www.iasil.org/2022/10/cfp-15th-afis-conference/
https://irishbioeconomy.ucd.ie/biw/
https://www.ffg.at/imagine2023
https://www.eaie.org/past-conferences.html
https://education-for-climate.ec.europa.eu/community/day2023
https://www.eaie.org/past-conferences.html
file:///D:/Users/ereinmuth/Downloads/festival
https://www.uni-hohenheim.de/tag-der-offenen-tuer
file:///D:/Users/ereinmuth/Downloads/ernape.org
https://www.cbe.europa.eu/cbesf23
https://www.biobeo.eu/2023/12/06/etwinning-project-started/
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BioBeo presentation for European School Education Platform 

practitioner organisations and the 

EC 30 

Project actors' networking day 

representatives of NGOs, schools 

and government 60 

BioBeo presentation to a number of university students university students 50 

   

BNE Fachtagung Baden-Württemberg Teachers from all subjects 150 

BaEd thesis poster presentation 

BaED students and BaED staff from 

Odisee 30 

Biorbic bioeconomy research seminar in UCD  Researchers 50 

National Ploughing Championships   75.000 

What's next for bioeconomy education? Pre-University Education 

and Communication perspectives 

Researchers, European Project 

representatives 31 

Excursion for Course on Sustainabilty & Bio Economy Teachers trainings students 15 

Closing project BioBeo at ACE Events and OUAS in Brussels Policy Makers 100 

BioBeoBIP in Rotterdam  33 

BioBeoBIP in Rotterdam  33 

NIBI: Taal van het Leven Biology Teachers Secondary 400 

NIBI: Ritme in de Biologie Biology Teachers Secondary 700 

NIBI: Wonderen van de Natuur Biology Teachers Secondary 700 

NIBI: Weerstand Biology Teachers Secondary 700 

Lessons for a hopeful  future 

All teachers and Teacher Training 

for Secondary and Vocational 

Education 250 

Table 2. Non-exhaustive list of attended events, extracted from the shared Communication Monitoring Tool 

 

  

https://genb-project.eu/app/uploads/2024/10/Agenda28october_GenB_JJ_20241010_3.pdf
https://genb-project.eu/app/uploads/2024/10/Agenda28october_GenB_JJ_20241010_3.pdf
https://nibi.nl/pagina/vmbo-2025
https://nibi.nl/pagina/vo-2024
https://nibi.nl/pagina/vo-2025
https://nibi.nl/pagina/vo-2024
https://duurzaamheidsdidactiek.nl/conferentie-2025/
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4.2  Organised Events 

A wide range of workshops, webinars and similarly interactive events was conducted, aimed at different 

audiences – educators, parents, researchers or policy makers. Also, youth and policy outreach events were 

organised, as reported in Deliverable D2.3. Towards the end of the project two stakeholder views and opinion 

meetings were arranged (as part of T4.2) in Vienna on March 12th and April 16th 2025 in Vienna. In the 

meetings, representatives of pupils, teachers for future, a teacher training academy of Lower Austria and the 

Austrian Ministry of Education were brought together to review the project outcomes and provide feedback. 

The two meetings were also part of the youth and policy outreach events.  

Partner Activity Name of Event Participants 

IPA Workshop IPA Parents Summit 40  

IPA Workshop 5 interactive workshops 70  

ODISEE Curriculum BIP BioBeo 25  

MU Presentation  BioBeo and Bioeconomy  

IPA Workshop 7 interactve workshops in Lithuania 250 

IPA Workshop 16 interactive workshops in Lithuania 500  

IPA Workshop interactive workshops in Atyrau, Kazakhstan 600 

IPA 

Online 

workshop 

BioBeo online training: community and parental engagement 

30 

FEE 

Online 

Workshop BioBeo session as part of the LEAF National Operators Meeting  40 

Green 

Schools Workshop Bioeconomy "Food Loop" Idea workshop. 32 

Ε3STEM 

Student 

Workshop  BioBeo to Biology Week – Aegean College  45 

Ε3STEM 

Student 

Workshop BioBeo goes to Athens Science Festival! 90  

FEE 

Online 

Workshop Workshop 1: Connecting with Nature through Bioeconomy Education 98  

FEE 

Online 

Workshop 

Workshop 2: How to Engage Your Students and Their Parents in 

Bioeconomy Education 45  

RUAS NIBI conference NIBI: Ritme in de Biologie 700  

Green 

Schools, An 

Taisce Webinar 

"Bean Around" with Sadhbh Wood. Interactive webinar detailing 

innovative business using coffee waste. Discussion on how to achieve a 

career in the bioeconomy 

39 school 

classes  

Green 

Schools, An 

Taisce Webinar World Food Day Webinar with Food Cloud 

105 school 

classes  

Green 

Schools, An 

Taisce Webinar 

"Our Food, Our Health, Our Planet" Online workshop with Dr Kenneth 

Keavey, Co-Founder of "Green Earth Organics 

25 school 

classes  

UVT Workshop 

An Integrated Approach to Biorefinery - Innovative (Bio)products and 

Sustainable Development (Workshop) 100  

UVT 

Summer 

Symposium 

Addressing societal and technological developments through 

bioeconomy education 100  

https://parentsinternational.org/international-parents-alliance-summit/
http://onderwijsaanbod.odisee.be/syllabi/n/OPS60AN.htm#activetab=doelstellingen_idp1654848
https://www.athens-science-festival.gr/
https://www.youtube.com/watch?v=mZ31bDFxReU&feature=youtu.be
https://www.youtube.com/watch?v=85GQVfWrOyQ&feature=youtu.be
https://www.youtube.com/watch?v=85GQVfWrOyQ&feature=youtu.be
https://nibi.nl/pagina/vo-2024
https://www.youtube.com/watch?v=_fkK_yxG_Ik
https://www.youtube.com/watch?v=_fkK_yxG_Ik
https://www.youtube.com/watch?v=_fkK_yxG_Ik
https://www.youtube.com/watch?v=XPQH_KfVvQM&feature=youtu.be
https://www.youtube.com/watch?v=DCxceb0Q-l4&feature=youtu.be
https://www.youtube.com/watch?v=DCxceb0Q-l4&feature=youtu.be
https://www.ifiasa.com/mcdsare-event
https://www.ifiasa.com/mcdsare-event
https://www.cup.uni-muenchen.de/didaktik/sommer-symposium-2024/
https://www.cup.uni-muenchen.de/didaktik/sommer-symposium-2024/
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UVT 

Presentation/ 

workshop Efficient use of by-products and renewable biological resources 55 

UVT 

Presentation/ 

workshop Food waste - how can we avoid it, how can we reduce it? 55 

UVT 

Workshop, 25 

April 2024 Bioeconomy and the Sustainable Development Goals 50  

UVT 

Science 

teachers' day, 

April 2024 
The BioBeo project 

30  

Table 3: Non-exhaustive list of Organised Workshops and Webinars 

4.3  Synergies with Other Initiatives and Co-organised Events 

Additionally, further events were utilised to draw additional synergies with other projects and stakeholder 

groups like the Bioeconomy Youth Ambassadors but also to have close interaction and exchange with the 

other projects like GenB and GreenScent that are funded under the same call or have the same topics 

regarding bioeconomy, circularity, or green education. On the chosen events, the various like-minded 

initiatives were either further connected, or supported in their cause regarding dissemination. 

Name of Event Collaboration 

GreenScent Collaboration and Workshop online Event • GreenScent Project 

Meeting with EC, Bioeconomy Youth Ambassadors, GenB in Brussels 

• Bioeconomy Youth 

Ambassadors,  

• GenB Project 

Attendence in the GenB Common Ground Camp • GenB Project 

BioBeo supports the annual Young Economist of the Year (YEOTY) competition in 

Ireland. 

• Young Economists  

BioBeo support and cooperation in the Bioeconomy Youth Ambassadors Podcast • Bioeconomy Youth 

Ambassadors 

BioBeo promotion of native tree-planting initiative in Ireland • Geevagh Ladies 

Football Team 

BioBeo promoted in the CircularCityChallenge Workshops in Schools in Vienna • CircularCityChallenge 

Project 

Meeting and collaboration with FEE regarding dissemination activities across networks • Foundation for 

Environmental 

Education 

CBE JU Stakeholder Forum 2023 • GenB Project 

Training involved information and methodology connected to of bioeconomy 

• Dragonfly teacher 

training, Liget Műhely 

Alapítvány 

Meeting with teachers to collaborate for BioBeo and sharing teacher background as 

well as Resource-Don't Go game 

• Hugo-Ball-Gesellschaft 

Contributed to founding the school LeNa • LeNa 

Meeting with teachers to collaborate for BioBeo and sharing teacher background as 

well as Resource-Don't Go game 

• PH Ludwigsburg 

presenting BioBeo for teachers of life skills in Lithuania 

• Vytautas Magnus 

University 
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presenting BioBeo to EU exchange coordinators of schools • DIPS EFEE 

presenting BioBeo as an inspiring practice • EC 

presenting BioBeo as an inspiring practice 

• EC and European 

SchoolNet 

presenting BioBeo as an inspiring practice • ESHA 

teaser training on parental engagement and child participation • Learning Planet 

3 students workshops (secondary education) on STEM Bioeconomy - BioBeo activities • Athens Science Festival 

BioBeo and BiOrbic Bioeconomy Education Workshop • BiOrbic 
 

BioBeo Final Project Event • GenB 
 

Table 4: Synergy activities with related projects and networks 

4.4  Other Unofficial Events 

BioBeo has also attended many other unofficial events related to the bioeconomy, such as workshops, 

webinars, fairs, festivals, and exhibitions. These events have provided BioBeo with opportunities to interact 

with stakeholders in a more informal matter, and to disseminate the project's objectives, activities, and results. 

Through these events, BioBeo has contributed to raising awareness and interest in the bioeconomy and its 

potential for innovation and sustainability. 

Name of Event  Audience 

The annual Circular Harvest event at BlueCity students, teachers, guest speakers, 

Grasduinen: from forest to farmer (BOS+ internal) 

teachers, BOS+ staff members, UAS professors, 

undergraduate students 

International week on Sustainability University of Copenhagen teachers and students 

National Ploughing Championships engineers, students 

Workshop in Aegean Omiros College (physical) during the Biology 

Week 

students and professors 

BioEconomy Week Ireland  students, public and staff 

UCD Festival general public, mainly families with young children 

UHOH Open Day Festival general public 

Blended Intensive Programme at Maynooth University university students in MU, UCD, RUAS and OUAS 

Radio programme - Seal le Seán educators 

BioBus Event young students 

Kindergarten Visit and presentation kindergarteners 

Visit to Malawi government, civil society, community leaders 

Council of Europe expert meeting CoE, practitioners, civil society 

Talk the new innovation programme in UCD 

new innovation programme for start-up companies in 

agrifood or bioeconomy areas. 

The Late Late Toy Show  general public of Ireland additional 138 countries 

Bioeconomy at Schools: How to teach for sustainable 

development? educators, civil society  

Table 5: Other unofficial Events attended 
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5. Publications, press releases and other mentions 

5.1  Publications 

Scientific and peer-reviewed publications: 

• Buruleanu, C.L.;  Chléirigh, L.N.; Bhaird, M.N.a.;  Curran, T.P.; Reinmuth, E.; Bîzoi, M. (2025). Weaving 

Knowledge, Innovation, and Learning: A Transdisciplinary Pathway to Circular Bioeconomy through 

BioBeo. Sustainability 2025 

o https://doi.org/10.3390/su17146541  

o http://hdl.handle.net/10197/28834  

• Stoye, J., Schlaile, M. P., von Cossel, M., Bertacchi, S., Escórcio, R., Winkler, B., Curran, T. P., Ní Chléirigh, 

L., Nic an Bhaird, M., Klakla, J. B., Nachtergaele, P., Ciantar, H., Scheurich, P., Lewandowski, I., & 

Reinmuth, E. (2025). Towards More Nuanced Narratives in Bioeconomy Strategies and Policy Documents 

to Support Knowledge-Driven Sustainability Transitions. Sustainability, 17(19), 8590. 

o https://doi.org/10.3390/su17198590    

o http://hdl.handle.net/10197/29075  

• Urmetzer, S., Mayorga, L., Lask, J., Winkler, B., Reinmuth, E., & Lewandowski, I. (2025). "15: Education 

and awareness in the bioeconomy". In Handbook on the Bioeconomy. Cheltenham, UK: Edward Elgar 

Publishing. URL (Accessed April 25th 2025): https://doi.org/10.4337/9781800373495.00022 peer 

reviewed 

• Ní Chleirigh, L. & Golden, B (2023) “Sustainability”. In GLOBAL CITIZENSHIP EDUCATION. Curious 

Teachers,-Critical Classrooms. IE: The DICE Project Irish Aid. URL (Accessed April 25th 2025):  

o https://www.thediceproject.ie/documents/Global%20Citizenship%20Education%20-

%20Curious%20Teachers%20Critical%20Classrooms.pdf  (978-1-7394706-0-9) 

o https://mural.maynoothuniversity.ie/id/eprint/20539 

 

Three further papers and book chapters were submitted by partners from UHOH, MU and UCD for the 

Environmental and Societal Transitions Journal, Relational Pedagogy by Routledge and the American Journal 

of Irish Studies. Another four papers and book chapters are in the planning phase. Six of the submitted/planned 

articles are peer reviewed. 

Other (non-scientific) publications: 

In the course of the project, a great variety of non-scientific publication formats was used to translate 

project knowledge into easily accessible formats for practitioners and other interested audiences. Among 

them were more than 20 lesson plans, guidelines and other classroom materials compiled in the BioBeo 

Education Programme. Examples: 

• Teachers´ Manual – How To Grow Mushrooms: Rashidpour, R., Ni Chleirigh, L.; Nic an Bhaird, M. & 

Rumpold, B. Lead by Technical University Berlin, Education for Sustainable Nutrition and Food Science.  

URL (Accessed April 25th 2025): 

https://www.static.tu.berlin/fileadmin/www/10002031/Projekte/ManualMushroom_BioBeo_final.pdf  

https://doi.org/10.3390/su17146541
http://hdl.handle.net/10197/28834
https://doi.org/10.3390/su17198590
http://hdl.handle.net/10197/29075
https://doi.org/10.4337/9781800373495.00022
https://www.thediceproject.ie/documents/Global%20Citizenship%20Education%20-%20Curious%20Teachers%20Critical%20Classrooms.pdf
https://www.thediceproject.ie/documents/Global%20Citizenship%20Education%20-%20Curious%20Teachers%20Critical%20Classrooms.pdf
https://mural.maynoothuniversity.ie/id/eprint/20539
https://www.biobeo.eu/education-programme/
https://www.static.tu.berlin/fileadmin/www/10002031/Projekte/ManualMushroom_BioBeo_final.pdf
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• The Missing Link: Wray-Davies, L., Hanselmann, R., Salamon, E. & Horgas, J.  Lead Parents International 

and Foundation for Environmental Education. 

URL (Accessed April 25th 2025):https://library.parenthelp.eu/missing-link-bioeconomy-manual-biobeo/ 

• Reinmuth, E., & Gökçen Zwack, S. (2023). Definition and Narratives of Bioeconomy - BioBeo Project 

Working Paper (V-13.01.2023). Zenodo. URL (Accessed April 30th 

2025) https://doi.org/10.5281/zenodo.15241496 

 

Figure 23: Other (non-scientific) publications  

5.2  Press releases and online mentions 

In addition to the official channels, such as the project website, social media, newsletters, and webinars, 

BioBeo has also received attention and recognition from other sources and events, such as external 

newsletters, newspapers, and reports.  

To increase the reach of BioBeo, the project was also officially publicised by partners via various tools such as 

partner social media channels (IPA, FEE, E3STEEM), newsletters, online articles and press releases.  

Newsletters: 

• IPA Newsletter (approx. 450 recipients) 

• ESD Newsletter (approx. 1.000 downloads) 

• UCD Newsletter 

• UCD Newsletter Earth Institute 

• UCD College of Engineering and Architecture newsletter 

• UCD Internal Culture and Engagement Office Messaging System (approx. 5.000 employees) 

• Nederlands Instituut voor Biologie Newsletter (NIBI) (approx. 1.500 recipients) 

• YSBF Newsletter 

• RUAS IVL Newsletter (approx. 460 recipients) 

• European School Heads Association newsletter (approx. 3.000 recipients) 

• FEE Educational Programmes Monthly Newsletter (opened by 2-4.000+ readers) 

• Green Schools Newsletter (7.000+ subscribers) 

 

https://library.parenthelp.eu/missing-link-bioeconomy-manual-biobeo/
https://doi.org/10.5281/zenodo.15241496
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Figure 24: NIBI and RUAS IVL Newsletter examples 
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Consortium partner and related websites: 

• UCD Website 

• IPA Website 

• FEE Website 

• Model2Bio Project Website  

• TU Berlin Website 

• UVT Website 

• UHOH Bioeconomy Science Hub Website 

• BioNiews NL 

• European Research Executive Agency Website 

• LEAF Website (featuring BioBeo resources) 

• Food2030 Website (featuring BioBeo resources) 

• LeNa school  

Newspaper articles, interviews and other mentions: 

• Article in the Sligo Newspaper  

• Video Interview with Tom Curran about food waste (Talk with Twinkle) 

• The official Bioeconomy Action Plan 2023-2025 (government of Ireland) 

• Article in GLOBAL CITIZENSHIP EDUCATION  

• The Bioeconomy Matters Podcast 

• Mentioned on the website of the European Research Executive Agency 

• Radio Interview in Seal le Seán ar Raidió RíRá 

• Article in West Meath examiner  

• Article in Mayolive Newspaper  

• UCS Today Magazine 

 

Figure 25. BioBeo newspaper article on BioBeo Schools published in main Irish midlands newspaper 

(readership of 29k) Westmeath Examiner BioBeo Schools 

 

  

https://rea.ec.europa.eu/events/rea-bioeconomy-changemakers-festival-2024-03-13_en
https://www.leaf.global/bioeconomy-with-biobeo
https://food2030.eu/education_toolkit/bioeconomy-teaching-package/
https://www.lena-gp.de/Kooperationen/
https://www.independent.ie/regionals/sligo/sport/gaa/geevagh-gaa-clubs-one-good-club-activities-in-full-flow/42407804.html
https://www.youtube.com/watch?v=Xn8_aqucD4k&t=1034s
https://www.gov.ie/pdf/?file=https://assets.gov.ie/273984/64aa20ef-3907-46fe-a599-73ba208a1edf.pdf#page=null
https://www.thediceproject.ie/documents/Global%20Citizenship%20Education%20-%20Curious%20Teachers%20Critical%20Classrooms.pdf
https://open.spotify.com/episode/1afGmDC9u9e6Umrf57Fan5?si=dDme5rDXRyCtBqxY4uqjgg&nd=1&dlsi=14685191ca6c4286
https://rea.ec.europa.eu/news/more-robust-bioeconomy-could-help-eu-accelerate-its-progress-towards-circular-and-low-carbon-economy-2023-11-27_en
https://open.spotify.com/episode/5enX4tmSEb7sLY6hd6wWBE?si=8VV0s0gKQg2pjg6i63gEZA
https://maynoothuniversity-my.sharepoint.com/personal/james_lowry_2024_mumail_ie/_layouts/15/onedrive.aspx?id=%2Fpersonal%2Fjames%5Flowry%5F2024%5Fmumail%5Fie%2FDocuments%2Fbiobeo%20westmeath%20examiner%202024%5F%5F40%5FWE0%2Epdf&parent=%2Fpersonal%2Fjames%5Flowry%5F2024%5Fmumail%5Fie%2FDocuments&ga=1
https://www.mayonews.ie/news/local-news/1541378/st-patricks-ns-on-clare-island-one-of-the-first-in-europe-to-receive-biobeo-award.html
https://maynoothuniversity-my.sharepoint.com/:b:/g/personal/james_lowry_2024_mumail_ie/EXR93AFboYRMhRB0Uz89sAMBf9lAcpmj7Wju9at8FtVxZw?e=SFfrNO
https://maynoothuniversity-my.sharepoint.com/:b:/g/personal/james_lowry_2024_mumail_ie/EXR93AFboYRMhRB0Uz89sAMBf9lAcpmj7Wju9at8FtVxZw?e=SFfrNO
https://maynoothuniversity-my.sharepoint.com/:b:/g/personal/james_lowry_2024_mumail_ie/EXR93AFboYRMhRB0Uz89sAMBf9lAcpmj7Wju9at8FtVxZw?e=SFfrNO
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5.3  The BioBuzz Newsletter 

Monthly circular bioeconomy educational newsletter created by Maynooth University and An Taisce Green 

Schools with 12 editions published until the end of the project. Each newsletter collects valuable inputs for 

bioeconomy teaching, such as jokes, instructions, career profiles and engaging activities and news from the 

field of bioeconomy. By April 2025, the newsletter counted 345 subscribers. Towards the end of the project 

the newsletter was rebranded to be continued as part of the BEST network.  

 

Figure 26: Example BioBuzz Edition Frontpage 
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6. Conclusion 

This report highlights the activities that have been implemented by all consortium partners in the course of 

the project. It informs about the materials, measures and tools, as well as the public events that were attended 

to communicate about the project and its activities. 

In the first phase, the main task was to provide information about the project itself, its background and its 

idea. This was done at public events, in direct presentations and other bioeconomy-related activities but also 

online via social media channels and websites. As BioBeo entered the second phase of dissemination, the 

activities, resources and outcomes were published and promoted. The project showcased the results of the 

tasks, workshops, and processes that the consortium members have performed, such as developing an 

innovative education programme for young people, creating a network of bioeconomy stakeholders, and 

promoting best practices and synergies with other initiatives. The project used various channels and formats, 

such as publications, social media, newsletters, webinars, podcasts, videos, or events, to reach and engage 

with their target audiences, such as policy makers, industry, academia, media, and consumers. In that regard, 

especially the project website was extended to gather and display all relevant outcomes. The project met all 

of the KPIs in quantitative terms and the BioBeo project has had broad coverage in terms of dissemination of 

content and materials, target audiences and dissemination channels, prepared and applied by the various 

consortium partners.  
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Appendix A  

Policy Brief: The BioBeo Interconnectedness Programme 
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Project factsheet 

 

Acronym: BioBeo 
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Program: Horizon Europe 
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https://www.biobeo.eu/
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1. Overview 

The BioBeo Interconnectedness Programme is a strategic educational initiative promoting environmental 

literacy and bioeconomy understanding across Europe. Central to the BioBeo project, the programme 

emphasises sustainability, circularity, and systems thinking, preparing future generations for global challenges 

through experiential and phenomenon-based learning. Launched in November 2022, the Programme has 

successfully interconnected schools, universities, students, teachers, and communities across Ireland, 

Belgium, the Netherlands, Germany, and beyond. 

 

Key Achievements 

1. Educational Resources: Developed an online platform, governance blueprint, and digital toolkits (e.g., 

VR/AR resources, "Resource-Don't Go" game). 

2. Curriculum Innovation: Integrated bioeconomy themes across education levels, including primary, 

secondary, and teacher training. 

3. School Engagement: Partnered with schools internationally via platforms like eTwinning and FEE Global 

Network. 

4. Events and Recognition: Organised the BioBeo Festival and launched the BioBeo Award for excellence in 

bioeconomy education. 

5. Network Development: Established the BEST Network (Bioeconomy Education and Sustainability 

Teachers) connecting 400+ educators across Europe. 

 

Policy Recommendations 

• Embed Bioeconomy Education: Integrate phenomenon-based, interdisciplinary bioeconomy modules into 

national and European curricula. 

• Support Outdoor and Experiential Learning: Recognise the critical role of outdoor, place-based education 

in fostering sustainability literacy. 

• Facilitate Cross-border Collaboration: Strengthen EU initiatives like eTwinning and Erasmus+ to support 

interconnected educational projects. 

• Invest in Educator Training: Provide resources and professional development to build educators' 

confidence in teaching bioeconomy concepts. 

• Leverage Digital Innovation: Expand the use of interactive tools (VR/AR, gamified learning) to increase 

engagement and understanding. 

 

Impact 

• 176 primary students directly engaged across pilot schools. 

• 400+ educators connected via the BEST Network. 

• 87.5% of participants reported improved teaching practice for sustainability and circularity. 

• Expansion of bioeconomy-themed activities to over 60 countries through Global Action Days. 
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Future Directions 

• Scale-up the BEST Network to 1,000 educators by December 2025  

• Deepen integration of sustainability and bioeconomy within educational policy frameworks. 

• Ensure continuity through the BioBeo Blended Intensive Programme and ongoing European festivals 

• BioBeo’s Vision: A future where interconnected, experiential education empowers every learner to 

contribute to a thriving, sustainable bioeconomy. 

 

 


