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Deliverable 4.2: Report on Updates on Dissemination & Communications Actions

Disclaimer of Warranties

This project has received funding from the European Union’s Horizon Europe HORIZON under Grant Agreement
No. 101059900.

This document has been prepared by BioBeo project partners as an account of work carried out within the
framework of the EC-GA contract no 101059900.

Any dissemination of results must indicate that it reflects only the author’s view and that the Commission
Agency is not responsible for any use that may be made of the information it contains.
Neither the Project Coordinator nor any signatory party of the BioBeo Project Consortium Agreement, nor any

person acting on behalf of any of them:

(a) makes any warranty or representation whatsoever, express or implied,
(i). with respect to the use of any information, apparatus, method, process, or similar item
disclosed in this document, including merchantability and fitness for a particular purpose, or
(ii).  that such use does not infringe on or interfere with privately owned rights, including any party's
intellectual property, or
(iii).  that this document is suitable to any particular user's circumstance; or

(b) assumes responsibility for any damages or other liability whatsoever (including any consequential
damages, even if the Project Coordinator or any representative of a signatory party of the BioBeo
Project Consortium Agreement, has been advised of the possibility of such damages) resulting from
your selection or use of this document or any information, apparatus, method, process, or similar item
disclosed in this document.
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1. Introduction

This report summarises the dissemination efforts carried out during the BioBeo project, covering the activities
between M1 and M15. It provides a summary of the events that the consortium has participated in or
organized and lists all communication materials that have been developed. It will give an overview of selected,
relevant events, both when organised by the BioBeo consortium, as well as through participation, with regards
to which synergies with likeminded stakeholders were drawn.

The report builds upon the D4.1 Dissemination and Communication Plan, which has been published in M3.
Further, D4.2 documents updates to the project website, which have been implemented in an earlier stage of
the project (M1).

Overall, BioBeo has been active both offline, through conferences, workshops and stakeholder engagement,
as well as online, primarily through the project website and social media channels, and predominantly, but
not restricted to, Twitter (X). Further, various dissemination materials have been developed and published
both on the project website, as to make it available to a broader audience, as well as through social media.
These materials consist primarily of the project website itself, flyers providing a bird’s eye view of the project,
and newsletters, all of which applied the same project identity profile consisting of the BioBeo logo and colour
scheme.

An overview of the communication and dissemination activities in regard to the KPIs set up in D4.1. that have
been run throughout the BioBeo project is available in the table below.

Organization of workshops (incl. co-creation workshops) 6 7
Popularised publication (non-scientific and non-peer-reviewed publication) 2 4
Scientific and peer-reviewed publication 2 0
Social media posts 800 2000+
Website visits 3000 6000+
Participation in a conference or conference workshop 5 10
Videos 5
Participation in events organized jointly with other EU project(s) and/or other 4 4
relevant networks

Press releases 3
Newsletters with BioBeo information to relevant networks 5

Leaflet 2
Participation in an event other than a conference or workshop 5 15

Table 1: Dissemination Activities

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 1
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2. Communication materials

Throughout the project duration, various communication and dissemination materials were developed in
order to support the communication of and about the project. These consist primarily of the project website,
project template and presentation, project fliers and press releases.

This chapter presents the communication materials that were used to present, summarize and disseminate
the BioBeo project and outputs. The key materials are posters, a banner and roll-up (for general public at
events), factsheets, a BioBeo festival leaflet (for the BioBeo festival in March), stickers (for young audiences),
graphics (to display the different aspects of bioeconomy and the project) as well as a comic, produced by
coordinator UCD.

2.1. Leaflets

project Background

BioBeo develops and deploys an educafion pragramme that
will enhance understonding and engagement acrass sociefy
regarding circularity and the biosconomy. The project uses five

ke Nuase A ek b BioBeo

foresiry, life below water, and the food loop.

S

A sustainable network of interconnected European educators
and stakehalders co-creates the education pregramme and

betfe Project Facts
end education in schaols.

BioBeo, therefore, has a particular focus on circular lifestyle, Duration

circular behaviours, and @ governance framewark on society- 111202240 04/2025

wide engagement in biceconomy policy. o
Horon Europe

BioBeo Objectives Reference.
101085900

= Coordinator

<= of educationin the circular bioeconamy is tackled.
University Callege Dublin

@)y Implement the concept of o bioeconomy via the
&~ BioBeo education programme

Provide o basis for piloting the BioBeo educotion

7. progromme and resources in preschools, primary ond

=7  secondary level schaols and also in feacher education
modules inuniversiy courses.

FOLLOW Us
& FIND OUT MORE
ABOUT OUR LATEST
DEVELOPMENTS.

=]  Enhance leomer cufcames and experiences on the
=] bioeconomy by developing a suie of digital fooliits.

@ wwebisbeo e

[E—
W eBioBeo_EU
P in BoBeo£U
aoll [©) biebeo_eu
; Infegrate the BioBeo education progromme info
Innovative Education 60 unersy curruia n reland, Netheriands, Germony [ .
d Belgium and Greece. e
for the BioEconomy
q:kﬂ Coordinate communication and dissemingtion by
o " optimising the reach and visibility.
¥ &= U8 odeee & @
| E S W W

Figure 1: BioBeo Leaflet
Until the end of 2023, two leaflets were created:

To spread awareness about the project, a generic leaflet was produced at the beginning of the project. It
presents the general aim, background and relevant information, as well as the partners and the funding of
BioBeo.
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BioBeo
Festival

O Odisee, Warmoesberg 26, 1000 Brussels

@ March 15th 2024, 10h - 16h30

Celebrating the BioBeo
Project and Bioeconomy

The BioBeo festival wil showcase the
waek that the consortium has corried out in
educational seftings ocross the European
Union, and how parfners are working
fowords the Bioeconomy.

1t wil contribute fo the discussions and ideas
arownd paiicymaking for the biosconomy
with a platform for all participants fo shore
thoughts ond ideas that have come up for
them throughout the event.

#¥; Festival Infos

Specific Focus

o Youth-nvelved activities
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food loop, outdoor learning. and
Inferconnectedness.

being done

o Showcases of the work
across the EU for the Bioeconomy and
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abilfies.

« Rewards for youth participants through

the BioBeo Award which exempify
how when we work fogether positive
outcomes can be achieved

* Zero-Waste Intiatives ke waste sorting

stations, using compostable tensis,
encouraging attendees %o bring their

K

] ma"“'"‘ s own reusable ifems - no plastic et

1000 Brussels.

When:  March15th 2024,

10h - 16h30
What: - s & ad
Booth fair ~ Awording youth participants
Target audience:
pople .
[ — Odisee
§ B= Te=@ em=m Ok @
[ w ¥ g W

Figure 2: BioBeo Festival Leaflet

A second leaflet is currently in production regarding the BioBeo Festival which will be held in March 2024. This
event is currently in development by ODISEE and will be a Pan-European Bio-economy Festival for students
and educators across preschool, primary and secondary education. As the festival is currently still under
development, so is the flyer.

For the BioBeo Festival, another more festive version of the flyer has been developed to attract the younger
stakeholder groups. It also includes the agenda and a QR code for the registration. The latest version is:

Time Activity
Welcome fo the BioBeo festival
1000 g | Btesize folkcon “Existential Ecanomics* by Prof Kees Klamp (Ratterdam UAS)
-1 s ing for the - EU Bio-

“What g
econcmy Youth Ambassaders (EBYA)

BloBeo

BioBea Awards: videolink with Primary Sehocisin Ireland 1o celebrate the wark pupils
Bl

. 001130 | have dene for th i througl i
g SN i Y Live perfarmance of the BicSea song.
¥ 7 S 5 : i omer: i the
. T “ . importance of local and sustanable food production.
% : E -4 * A BisBes Blosconomy Brussels Trall and Guiz: walk around the compus quided by the
3 BioB initiatives i parficipating in o quiz.
- ' - - - i Fair: visit the booth 2 [ pro-
N O e P N . N30 - 150 | ducts and technolagies (open throughout the festival.
where Education meets Bioeconomy ey
oy EZEE ) he b impor
FREE entrance 2 g oy
registration mandatory e EIE3 BioEC: bout the bi 15:00 - 13:30)
ks Talks, Live M — i Action (session T otfend an i BioBeo
1340 - 1 forestry. outdoor educa-

locp.
tion) and learn about bio-based activies.

Brussels

Q odisee, Warmoesberg 26, 1000
£ March 15th 2024

Bioeconomy in Action (session 2 attend an inferactive Workshop around o BioBeo
50 - 15:50 locp. forestry, i autdoor educa-
tian] and learn about bio-based octivities.

deas s and EU Bi

on
501630 | Youlh Ambassodors (EEYA)
Closing remerks by BioBeo feem

= office@bicheo.su
@ www.hicheo.eu © biobeo_eu
M @eioBs0_EU in BioBeo EU

odese @ O I
o -m o | B

Figure 3: BioBeo Festival Leaflet, new version

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 3



2.2. Poster and Rollup

Innovative Education
for the BioEconomy

Innovative Education
for the BioEconomy
52 olfcogibiobes. oy

© wwwbicbooou [ bicboo_ou
17 @8ioBeo _ FU in 80800 EU

¥ B= T F opmne odee @ @ 2 e
mE ot ™ B g W w

Figure 4: BioBeo Poster and Rollup

The project poster and rollup are both available on the project website for download to any visitor of BioBeo
website and are utilised different events (BioBeo workshops, conferences, etc.). The poster is created in size
AOQ, and contains the most important project information, while the rollup can be used as a stand-up freely for

every event needed.

2.3. Stickers

P N
7
BioBeo.eu

e e

j\ BioBeo.eu |

Figure 5: BioBeo Stickers

Multiple different BioBeo Stickers were created to support the project identity. Since the aim of the project is
to reach different stakeholders from all age groups and backgrounds, they are diverse in their appearance.
Younger audiences may be more engaged by the image containing the project mascots Beo and her dog Raja,
while the more generic logo and text can be utilised for more formal events.

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 4



2.4. BioBeo comic ,Finding Beo”

CAMPUS! LOOK AT

FINDING BEO =

OF FOOD AND HEALTH

=
- ,sf

lustrated by Nathan T. Wright

Story by Laoise Ni Chigirigh, Méire Nic an Bhaird and Thomas P. Curran

Figure 6: BioBeo Comic

At the beginning of the project, a comic was created by project coordinator UCD, which introduced the mascot
Beo and her loyal dog Raja. Together they explore the wonders of bioeconomy in a playful manner suitable
for younger audiences. This comic can be seen and downloaded on the website, and a second edition is
planned for spring 2024.

2.5. Graphics

[ Interconnectedness )

\pherconnectedng

Outdoor Learning Life Under Water

Food Supply Chai

5 Themes of Bioeconomy

-
3 S 87
Impacts on Networking & Coordination BloBeo

Young ganeraton

apred 1 ur
\"Wu - iy

-

7

7
BloBeo

Figure 7: Graphics of BioBeo

Multiple different graphics were created. They are used in presentations and on social media to display:

o the complexities of the bioeconomy
o the consortium members and their tasks
. the five bioeconomy themes

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 5
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o collaboration and synergies with other projects

The graphics are created in the identity (fonts, colour coding) of the project, which was established in M1 to
achieve recognition value and guarantee a consistent visual identity.

3. Project Website

3.1. Project website updates
BioBeo has already established a strong web presence with the website launched at the beginning of the

project.

All pertinent information about BioBeo and its activities including partner contact details, background
information, working papers, events (seminars, workshops, conferences), etc. can be accessed through the
website which serves as an important dissemination channel for instructional material — and in this respect,
the web acts as a principal means of publication. In order to ensure the timely provision of appropriate and
reliable information to all interested groups, the BioBeo website also includes frequent news and updates on

events that were held in relation to the project.

The basic model of the website was gradually expanded to provide information about the project, its partners

and its activities. The BioBeo website can be accessed at www.biobeo.eu.

&
BioBeo

Home  MeetBeo  Events  Themes  Team  Collsboration  Media  Contact

Meet Beo

Figure 8: “Meet Beo” comic on the website

"Meet Beo" presents the comic strip drawn by the coordinator UCD as a small playful insight into the
topic. The project mascots Beo and her dog Raja are introduced here. It can be viewed online or

downloaded.

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 6
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Media  Contact

BioBeo at the University Hohenheim
Open Day Vienna

BioBeo represented at the UCD Festival

Food and the Circular Economy UCD-led BioBeo EU project promotes
e Workshop at UCD native tree planting with Geevagh Ladies
Football Team in "Cruinnid na gCrann”
read more — event

Figure 9. Blog Page

The "Blog" page reports on interesting events and activities related to the bioeconomy in which BioBeo
was represented. So far, over 12 event posts have been published, which estimates roughly one post per

month.

Forestry

The consortium has the experience and expertise to further extend the
connection between natural and urban l which are ially
relevant in the context of international actions since many forestry-related
actions affecting the biosphere take place in locations remote from the
experience of young people in Europe, especially those in urban settings.
Whilst forestry products are increasingly attractive in terms of
sustainability and are a major part of the circular economy, there are
massive global disparities in the governance of forestry activity.

Figure 10. The five Bioeconomy Themes

"Themes" deals with the five themes of the bioeconomy that BioBeo has as its central topic. In addition to an
initial description, interesting outcomes of the project are also planned to extend the information later.

The website will later also show students sustainable entrepreneurship and career trajectories in the
bioeconomy as soon as they are collected in WP3.

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 7
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BioBeo

BioBeo Collaboration

CircularCityChallenge

cularCityChal e d

sulting in an improved education
n Transfo wihic

©0000

e ifestyles, The project will therelore

Inwoive young pe the averall abjective of inspiring and encouraging future generations to

demonstrate awarene

000

tivity, a0 INTeFeST in enviroNMeNtal issues, SUstainability, and circuAamy.

Figure 11. Collaboration Page

"Collaborations" shows related projects that also deal with the bioeconomy, the circular economy and
sustainable education. These projects also work closely with BioBeo when it comes to collaboration and
dissemination. At this point, six partner projects and organisations are represented on the website with whom

we collaborate closely, especially on social media, but also on joint events and meetings.

-
E?l%Beo

Home  MeetBeo  Blog  Themes  Team  Collsboration  Media  Podcast  Contact

Bioeconomy Matters

* * * Delve into i i lions with podcast host Hailey
Ciantar and podcast editor and producer Rita Escércio. Through a series of interviews, you
* * will learn about bioeconomy’s presence in various sectors. Our creators are among the EU
* youth agroup of 15 young minds chosen by the
European Commission, Their mission is to educate, act, and engage stakeholders on the role
4, i of bioeconomy to tackle the climate crisis and protect nature. This podcast was kindly funded
assonyy by BioBeo, a EC Horizon Europe project.

Centaet. eubioeconomyyamgmall.com

o Listen on Apple Music © Listen on Spotify Music

Figure 12. Bioeconomy Podcast

BioBeo has established close ties with the Bioeconomy Youth Ambassadors, which have launched their own
podcast “Bioeconomy Matters”. Project coordinator Dr Tom Curran and other consortium members of BioBeo
have already made an appearance there and were able to describe the project in more detail and explain the
aspects of the bioeconomy.

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 8
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FEE Global Action Days

I I World Environment Day I I World Food Day
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Figure 13. Events Page

The events page lists all relevant events that will take place in the current or following year. It focuses on

education and green topics and will be continuously expanded through the expertise of the partners. In order

to maintain a good overview, only the name, date and link to the event are shown.

The website is seen as a central tool to not only create general awareness of the project but also present the
results and materials generated during the course of the project. It is therefore relevant to create the greatest
possible presence for this and to attract visitors. We currently count 6119 page views in total, of which 3913
were individual visitor accounts.

3.2

Outlook for the Website

In addition to the first existing BioBeo comic, a second one will be produced by UCD and published on
the website. It will set the focus on a bioeconomy in a different time.

Bioeconomy-related games will be available for download. Three of these are currently in
development: "Resource don't go!", "The Choco Chase" and "Waste not, want not" deal with resource
management and sustainability. Once available, they can be downloaded as PDFs for free.

From the outset, BioBeo aimed to use the website to publish the results, materials and findings of the
project. With this in mind, it is now planned to expand it with a "Knowledge Repository" from the
second phase of the project. In this repository, the various materials (videos, guides, tips, templates,
reports) will be reproduced and made freely available to visitors.

Interesting “External Resources” will also be collected by partners, linked and displayed. These are
intended to show career opportunities in the bioeconomy, interesting companies, projects or
initiatives to further inspire young people and give them a block for further opportunities in the future.
Finally, the website will also be extended by a “Digital Handbook”, which is currently being developed
by CASE. It details pathways to enhance societal involvement in setting bioeconomy policy and
engagement at EC, Regional, National, Local and Community levels and will provide an interactive way
to click through different maps to get more information.

The BioBeo Festival which is planned for 15" of March has its own dedicated place on the website.
On this page the background and the agenda are explained in more detail, a registration button is

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 9
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available as is information on the workshops offered. The information on the page will be continuously
updated with the most recent information. The latest version is:

-

BioBeo

Home BioBeo Festival Meet Beo Blog Events 2024 Themes Team Collaboration Media Podcast Contact

n meets Bloeconomv ' :

where Educaho

O

See schedule below
hops, Talks, Live Music and
nimations, Award show

Figure 14. BioBeo Festival Page

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 10
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4. Social Media Presence
4.1. Twitter (,,X“)

Twitter: The most interactive and impactful social media platform so far has been Twitter, which allows for
more casual and open interaction with external parties, due to the lack of closed groups and more open access
to content. The BioBeo Twitter channel is used for communication as well as dissemination, e.g., when it comes
to new content, such as dissemination of publicly available deliverables and scientific publications, as well as
general updates on the BioBeo project itself, such as upcoming event participation, workshops, consortium
meeting, etc. Since its establishment, the account has gained more than 200 followers resulting in over 1900
Followers overall. Over 1900 Posts have been created so far.

X Analytics  Home  Tweets Mo

Tweet activity 5 56p 2-Dec 1, 2029 ~

Your Twests eamed 17.1K impressions over this 81 day period

i

—

I T
kAl

——

G average, you eaired 0 Retweets.
without comments pe oy

Figure 15: Twitter analytics for the October and November 2023.
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i quBeq

Edit profile

project developing pilot programme for schools,
students, teachers, parents, & those interested in

Figure 16: Twitter Profile

4.2. Linkedin

LinkedIn was chosen as the second social media channel as it allows you to reach a wide and diverse audience,
including potential collaborators, funders, and stakeholders in a more professional environment. It enables
the project coordinators to showcase the BioBeo research outputs and to engage with other researchers and
professionals in the respective field. On LinkedIn, BioBeo has reached more than 444 connections and over

550 followers so far.

© 2022 BioBeo | HORIZON | Grant Agreement No. 101059900 12
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BiOBeo EU 6 University College Dublin
BioBeo at University College Dublin (UCD)

Ireland - Contact info

447 connections

(Add profile section) (More)

Show recruiters you're open to work — you X Share that you're hiring and attract qualified X
control who sees this. candidates. o
Get started Get started

Figure 17: LinkedIn page

4.3. Instagram

Instagram: In comparison to the other social media platforms, Instagram can be seen as the most reliable tool
for visual dissemination and communication as it allows one to share the research visually and creatively, and
to connect with a large and diverse audience, especially from the younger generation. Many elements of the
bioeconomy can be attractively illustrated, as can impressions of nature, the environment, or graphics that
can explain the complicated relationships within it. On Instagram, BioBeo has reached over 519 posts and 726

followers so far.

biobeo_eu Profil bearbeiten Zum Archiv O

519 Beitrage 724 Follower 453 Gefolgt

BioBeo

Herizon Europe project developing and deploying an education programme for schools, students,
teachers, parents, and anyone interested in bioeconomy.
@ biobeo.eu

‘:;52:1_ " cultur
= - S .’.h.,, 1 =
709 o °
= ke = s g
BioBeo Science Week... Trees Enquiry Ideas STEM CosanN lai ilge + Na...

Figure 18: Instagram page
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4.4. YouTube

YouTube: The YouTube channel has seen the least traffic, as no concrete outputs from the project have been

NG
BioBeo

presented so far. Since December, the first video has been available, in which the official BioBeo song is

presented as well as a promotion video for the BioBeo festival. Various videos and animations from different

areas are planned for next year and the channel will be constantly expanded. So far the video was seen 136

times and the channel has 8 followers.

Summarising all social media channels, more than 600 posts have been generated so far and over 250

followers were gained in addition.

e
\74

Home Videos (O

Videos

BioBeo Project

(@BioBeoProject - 8 subscribers - 1 video

The HORIZON funded project BioBeo introduces new thinking and approaches in education... »

c ise ch | videos

The BioBeo Song - Live Version
147 views * 2 weeks ago

The world premiere of the BioBeo song - performed by James Lowry 19.11.2023 in Warsaw Lyrics to sing
along: BioBeo, 6 BioBeo, BioBeo, yeah BioBeo! Following nature’s way, following nature’s...

Figure 19: BioBeo YouTube Channel
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https://www.youtube.com/@BioBeoProject
https://www.youtube.com/watch?v=qvzl_WN7OJM

5. Public outreach

5.1. Official Conferences and Events

NG
BioBeo

Partners were encouraged to actively participate in events not organised by the consortium at regional/local,

national and European levels to stimulate interest from "new" stakeholders, including the general public. Key

European events were identified and selected continuously. The partners participating were also asked to

make use of the provided promotional materials and to spread information about the project with other

participants, thus raising awareness about the BioBeo activities. Besides presentations, posters, booths and

spreading of print materials, partners also actively talked officially and unofficially with interested stakeholders

and promoted all official channels to actors seeking further details.

Amongst other activities, consortium members have attended the following official international conferences

to present BioBeo in the context of:

Name of Conference Audience Number

The Annual Conference of E3STEM

Startup Village Forum

Circo Training day

National Operator's Meeting for Environmental Education

International week on Sustainability University of Copenhagen

15th AFIS Conference

BioEconomy Week Ireland 2022

IMAGINE 23

EAIE Conference

EducationForClimate Day

EAIE

Teachers

Policy Makers and Eu
Commission

Teachers

National Operators from FEE
Programmes

Teachers and Students
University Lectures, Students
University Lecturers

General Public

Education Professionals
Education Professionals

Education Professionals

Table 2. Official conferences and events attended
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https://joint-research-centre.ec.europa.eu/events/european-startup-village-forum-2023-02-28_en
https://www.circonl.nl/agenda/teacherclass/
https://fm6e.org/en/evenement/the-hassan-ii-international-environmental-training-center-hosts-the-annual-national-operators-meeting-nom-of-the-foundation-for-environmental-education/
https://www.iasil.org/2022/10/cfp-15th-afis-conference/
https://irishbioeconomy.ucd.ie/biw/
https://www.ffg.at/imagine2023
https://www.eaie.org/past-conferences.html
https://education-for-climate.ec.europa.eu/community/day2023
https://www.eaie.org/past-conferences.html

5.2. Synergies with Other Initiatives and Co-organised of Events

NG
BioBeo

Additionally, further events were utilised to draw additional synergies with other projects and stakeholder

groups like the Bioeconomy Youth Ambassadors but also to have close interaction and exchange with the
other projects like GenB and GreenScent that are funded under the same call or have the same topics
regarding bioeconomy, circularity, or green education. On the chosen events, the various like-minded

initiatives were either further connected, or supported in their cause regarding dissemination.

Name of Event Collaboration

GreenScent Collaboration and Workshop online Event .

[ ]
Meeting with EC, Bioeconomy Youth Ambassadors, GenB in Brussels .
Attendence in the GenB Common Ground Camp o

BioBeo supports the annual Young Economist of the Year (YEOTY) competition .
in Ireland.

BioBeo support and cooperation in the Bioeconomy Youth Ambassadors o
Podcast
BioBeo promotion of native tree-planting initiative in Ireland o

BioBeo promoted in the CircularCityChallenge Workshops in Schools in Vienna .

Meeting and collaboration with FEE regarding dissemination activities across .
networks

CBE JU Stakeholder Forum 2023 .

Table 3: Synergy activities with related projects and networks
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GreenScent Project
Bioeconomy Youth
Ambassadors,
GenB Project
GenB Project
Young Economists
Bioeconomy Youth

Ambassadors

Geevagh Ladies
Football Team

CircularCityChallenge
Project

Foundation for
Environmental

Education

GenB Project
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5.3. Other Unofficial Events

NG
BioBeo

BioBeo has also attended many other unofficial events related to the bioeconomy, such as workshops,

webinars, fairs, festivals, and exhibitions. These events have provided BioBeo with opportunities to interact

with stakeholders in a more informal matter, and to disseminate the project's objectives, activities, and results.
Through these events, BioBeo has contributed to raising awareness and interest in the bioeconomy and its

potential for innovation and sustainability.

The annual Circular Harvest event at BlueCity

Grasduinen: from forest to farmer (BOS+ internal)

International week on Sustainability University of Copenhagen

National Ploughing Championships

Workshop in Aegean Omiros College (physical) during the Biology Week
BioEconomy Week Ireland

UCD Festival

UHOH Open Day Festival

Blended Intensive Programme at Maynooth University

Radio programme - Seal le Sean
BioBus Event

Kindergarten Visit and presentation

Table 4: Other unofficial Events attended
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students, teachers, guest
speakers,

teachers, BOS+ staff members,
UAS professors, undergraduate
students

teachers and students
engineers, students

students and professors

students, public and staff

general public, mainly families
with young children

general public

university students in MU, UCD,
RUAS and OUAS

educators
young students

kindergarteners
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6. Articles and Press Release

6.1. Press Releases and Newsletters

To increase the reach of Biobeo, the project was also officially publicised by partners via various tools such as
newsletters, online articles and press releases. In addition, it was also mentioned in official external sources.
Among them:

. IPA Newsletter

o ESD Newsletter

o UCD Newsletter

o YSBF Newsletter

o European School Heads Association newsletter
o UCD Website

. Model2Bio Project Website

o TU Website

o UVT Website

This list will be extended further throughout the project.

6.2. Other mentions

In addition to the official channels, such as the project website, social media, newsletters, and webinars,
BioBeo has also received attention and recognition from other sources and events, such as videos,
newspapers, and reports:

o Article in the Sligo Newspaper

o Video Interview with Tom Curran about food waste (Talk with Twinkle)

o The official Bioeconomy Action Plan 2023-2025 (government of Ireland)
o Article in GLOBAL CITIZENSHIP EDUCATION

° The Bioeconomy Matters Podcast

o Mentioned on the website of the European Research Executive Agency
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https://www.independent.ie/regionals/sligo/sport/gaa/geevagh-gaa-clubs-one-good-club-activities-in-full-flow/42407804.html
https://www.youtube.com/watch?v=Xn8_aqucD4k&t=1034s
https://www.gov.ie/pdf/?file=https://assets.gov.ie/273984/64aa20ef-3907-46fe-a599-73ba208a1edf.pdf#page=null
https://www.thediceproject.ie/documents/Global%20Citizenship%20Education%20-%20Curious%20Teachers%20Critical%20Classrooms.pdf
https://open.spotify.com/episode/1afGmDC9u9e6Umrf57Fan5?si=dDme5rDXRyCtBqxY4uqjgg&nd=1&dlsi=14685191ca6c4286
https://rea.ec.europa.eu/news/more-robust-bioeconomy-could-help-eu-accelerate-its-progress-towards-circular-and-low-carbon-economy-2023-11-27_en
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7. Conclusion

This report highlights the activities that have been implemented in the first year of the project. It informs
about the materials, measures and tools, as well as the public events that were attended to communicate

about the project and its activities further within the first half of the project.

In the first phase, the main task was to provide information about the project itself, its background and its
idea. This was done at public events, in direct presentations and other bioeconomy-related activities but also

online via social media channels and websites.

At present, the project has already met almost all of the KPls in quantitative terms and the next stage will be
to provide information about the partners' ongoing activities (such as workshops, training sessions, and
curriculum), results and outcomes. From a dissemination of activities point of view, the BioBeo project has
had broad coverage in terms of dissemination of content and materials, target audiences and dissemination
channels, prepared and applied by the various consortium partners. The dissemination materials consist of a
range of both online and offline communication and dissemination tools and materials. Namely, the primary
online communication and dissemination tool consists of the project website, which documents the project
itself, its activities and main outcomes. Further, most relevant social media channels have been utilised to

disseminate project updates, news and activities, in a more real-time and interactive manner.

As a next step, BioBeo is entering a new phase of dissemination, where it will share the current activities and
outcomes of its current work on bioeconomy. The project will showcase the results of the ongoing tasks,
workshops, and processes that the consortium members have performed, such as developing an innovative
education programme for young people, creating a network of bioeconomy stakeholders, and promoting best
practices and synergies with other initiatives. The project will use various channels and formats, such as
publications, social media, newsletters, webinars, podcasts, videos, or events, to reach and engage with their
target audiences, such as policy makers, industry, academia, media, and consumers. In that regard, especially
the project website will be extended to gather and display all relevant outcomes. In addition, the project will
also collect and analyse feedback and indicators to measure the effectiveness and impact of the dissemination

activities.
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